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KAROLIN NORDSTEDT FILIP JONNE

Client Product Advisor Customer Success Manager
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Amanda Al's work methodology

In today's fast-paced digital world, efficiency is essential for success. Amanda Al is
revolutionizing how businesses manage their Google, Bing, and Meta Ads
campaigns by applying best practices typically used in manual campaign
management, but with an automated, Al-driven approach.

By harnessing advanced Al, machine learning, and data analytics, Amanda Al
enables a data-driven, automated, and optimized workflow that saves time and
resources while enhancing the chances of success.

Amanda Al daily optimizes advertising accounts by automating adjustments to bids
and bidding strategies, more precise audience segmentation, and data enrichment
to improve overall performance.
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Amanda Al 2025

v~ Founded in 2018 in Sweden by our CEO+CTO, based in central Stockholm.

v~ Our own 8 people Swedish development department.

v~ Providing an Al solution for Google Ads, Bing Ads, and Meta Ads (Facebook/Instagram).

v Over +400 clients and counting, in over +70 countries, and takes care of +2 000 accounts.

~~ A Google Premier Partner and trusted by agencies, there amongst the world's largest media agency, GroupM.

~~ Over 40+ Agency partnerships in over 10 countries.

~~~ Doing over 32,107,755 optimizations daily to save time and increase profitability.
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We're adding more platforms and markets to Am anda Al‘during 2026 and 2027.
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2018 - ~ GA4 Update , s New"\'campa|gn t?p“e updates Amanda Al "The Tool” -
2021 ; New Client Portal * New features: ° New Portal d
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The funnel

Awareness

- 0N Meta

Interest

Both the Search and Social services are
optimized and managed by Amanda Al
towards separate or the same goal
which gives a synergy effect with the
possibility to let Amanda allocate budget
on both channels for best effect.
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Enhance efficiency

The future of ads is U taske nosdec

for successful online

aUtomiZEd advertising.

A tool
in 2025

Return on investment

Agencies and consultants Recommendation Tools Fully automated
Traditional ways to work with SEM and Google 360, Smartly, Optimizer, etc. Al data driven management of
paid social that requires constant overview paid channels from Amanda Al

Time efficiency
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Better two-gether

group’ “ penseu hqus (e
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Better two-gether

Advertising Partners

About 10% of all agencies worldwide are Google Partners and
only the top 3% of those are Google Premier Partners.

G Amanda Al Google Premier Partner 2024

Google Partner

PREMIER 2024

m M t mm Microsoft | Advertising b . amazon ads
etd Bing ads .-
Business Partner Partner J }3’55{223
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DEMYSTIFYING AMANDA Al

Functions and features
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Structure and crawl

Our crawler categorizes the entire site,
creates campaigns, creates keywords

from categories, and builds
eventual shopping feed.

Utilize historical data

Historical data is collected,
aggregated and indexed.

Self-learning keyword
generation

The robot captures all keywords
used but not found on the site, like
seasonal variations of the keyword
or category.

Audience adjustment
and bid optimization

Amanda calculates customer
preferences, how and when they
shop, and what messaging is
needed on which device, also,

including willingness to pay per bid.

Advertising

RSA ads are created and
published automatically. Automatic
translation to over 60 languages.
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Thousands of optimisations

Increased conversions with 86%, and
decreased cpa —26% YOY

Decrease cpc —25% YOY

Minimal manual effort

HOTEL & WORK
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Hardware
tools, Al and

"We saw the results
immediately, with less
money spent and more
revenue.”

Improved

Lars Edwardsson

Founder, Verktygsboden

ROAS

Since partnering with Amanda Al in

Strategy: Verktygsboden depends heavily on strong search engine

OCtO ber 2023’ VerktyngOden haS rankings and targeted advertising to drive success. To achieve this, we
. . . implemented Amanda Al across Google and Bing in their primary market,
aCh |eved |mpreSS|Ve reSUItS . On Sweden, as well as in neighboring Denmark and Norway. Additionally, in the
. latter markets where Verktygsboden has a smaller presence, we also
G OOg| e, the R OAS h as Im p I‘Oved by prioritized Meta ads to boost brand visibility and awareness.

0 . i . .
106 /0’ a” Whlle malntalnlng the Goal: On Google, the ROAS has improved by 106%, all while maintaining
same budget as day one. the same budget as day one. Over on Bing, conversions have increased by

52% — along with a staggering 2,267% improvement in ROAS.

Amanda Al does not guarantee a significant uplift in results, as various factors beyond its control,
such as market conditions, can impact performance.
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Take-aways

* Continous optimization

 Know your market

* Try, and try, and try again

* Trust the process
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Liberté
Egalité
Optimiser!
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